
Online Marketing for 

Online Merchants



Who is Out of Bounds?
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Out of Bounds Communications

ÅJay Wilner, Managing Partner

ðSEM/analytics/acct management

ÅChris Labelle ð3 Nerds & a Server

ðLAMP platform

ÅChris Motley ðMotley Creations

ðCreative Director/Art Director

ÅMichael Randall - MMWeb

ð.NET platform



Jay Wilner

ÅM.B.A. ðUniv of Kansas

ÅM.S., B.S. ðAnalytical Chemistry ðUniv. 

of Missouri

Å2004 ðpresent ðFounder/Managing 

Partner ðOut of Bounds Comm. LLC

Å1995 ð2000 ðFounder/CEO ð

cephas.com - VC funded .com startup ð

ecommerce focus
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How we do Search Engine 

Marketing
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SEM Media Planning



SEO Methodology

Define Objectives/Goals

Assess Content/Technology

Indexing/Webmaster Accts

Keyword Research/Design SEO 

Implement Content SEO

Launch

Execute Link SEO
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Optimizing a web page
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